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New Tile

TILE Magazine
Architecture+Construction Materials
Japan home & building show
Southeast Asia Building

Asian Ceramics

Bathroom Today

CERSAIE

SAIE

Taipei Int'l Building,

Construction & Decoration Exhibition
Reference Carrelage

FLIESEN PLATTEN

Construction World

Builder News Magazine

Malaysia Door, Gate, Window and its
related industry Directory

Global Market RFP

Australia China Connection
Industry Search Web Portal
www.hoivixdvn.org (Vietham)
GOOGLE

Abitare
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NO.
1 Algeria 0 0 1 0 1
2 Angola 17 0 0 3 20
3 Argentina 3 0 2 0 5
4 Armenia 0 0 2 0 2
5 Australia 10 13 11 4 38
6 Bahrain 1 0 2 0 3
7 Bangladesh 0 0 1 1 2
8 BELGIUM 2 0 0 0 2
9 Bolivia 4 2 1 0 7
10 Brazil 4 5 3 5 17
11 Bulgaria 1 1 0 0 2
12 Burma 0 7 1 1 9
13 Cameroon 0 1 0 0 1
14 Canada 11 12 19 4 46
15 Chile 3 2 0 0 5
16 Colombia 0 4 1 0 5
17 Costa Rica 0 0 2 0 2
18 Cuba 0 0 2 0 2
19 Denmark 0 2 1 3 6
20 Egypt 1 1 1 1 4
21 Fiji 0 3 1 0 4
22 Finland 2 3 0 0 5
23 France 10 8 5 4 27
24 . French 1 0 0 0 1
Polynesia
25 Georgia 2 2 0 0 4
26 Germany 10 7 11 10 38
27 Ghana 3 0 0 0 3
28 Greece 7 1 2 1 11
29 Guam 0 3 0 0 3
30 Hong Kong 37 60 57 24 178
31 Hungary 1 0 1 1 3
32 India 3 13 6 8 30
33 Indonesia 3 1 4 1 9
34 Iran 9 6 2 0 17
35 Iraq 2 0 0 1 3
36 Ireland 0 0 0 2 2
37 Israel 0 4 4 0 8
38 Italy 18 18 11 8 55
39 Ivory Coast 2 0 0 0 2




NO.

40 Jamaica 0 1 0 0 1
41 Japan 20 39 54 18 131
42 Jordan 3 5 1 1 10
43 Cambodia 2 0 0 0 2
44 Kenya 1 0 0 0 1
45 Korea 67 85 40 12 204
46 Kuwait 0 0 2 0 2
47 Latvia 2 2 0 0 4
48 Lebanon 3 4 4 3 14
49 Libya 1 1 2 0 4
50 Lithuania 2 2 0 0 4
51 Macao 0 0 9 0 9
52 Macedonia 0 3 0 0 3
53 Malaysia 17 6 6 1 30
54 Mauritius 1 1 0 0 2
55 Mexico 1 1 0 1 3
Republic of
5 | \oldova P 0 0 2 0 2
57 Mongolia 2 4 1 0 7
58 Morocco 0 2 1 1 4
59 Netherlands 3 2 1 0 6
60 0 3 0 0 3
61 New Zealand 1 2 0 0 3
62 Nigeria 0 2 0 0 2
63 Norway 0 0 1 0 1
64 Oman 1 2 0 0 3
65 Pakistan 1 4 2 1 8
66 Peru 4 1 0 0 5
67 Philippines 13 18 4 2 37
68 Poland 0 1 1 0 2
69 Qatar 2 1 0 0 3
70 Romania 11 0 0 1 12
71 Russia 28 25 22 3 78
72 Saar 1 0 0 0 1
73 Saudi Arabia 3 6 8 0 17
74 Singapore 24 10 11 8 53
75 Slovakia 0 0 2 0 2
76 Slovenia 3 0 0 0 3
77 South Africa 2 0 0 0 2
78 Spain 23 12 11 2 48
79 Sri Lanka 1 1 1 0 3
80 Sweden 2 5 1 0 8
81 Switzerland 2 4 0 0 6
82 Syria 1 0 0 0 1
83 Taiwan 64 48 29 15 156
84 Tanzania 0 0 1 0 1
85 Thailand 4 0 2 1 7
86 Tunisia 3 4 0 0 7
87 Turkey 10 4 2 0 16
88 UAE 8 8 5 3 24
89 UK 11 9 2 1 23




NO.

90 Ukraine 2 3 0 0 5
91 USA 31 24 15 5 75
92 Uzbekistan 2 3 0 0 5
93 Vietnam 4 17 3 1 25
94 Yemen 0 3 0 0 3
95 Yugoslavia 0 0 0 1 1
96 Others 92 5 6 2 105
646 562 406 165 1779
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INALCO GUSTAVO ALONSO EXPORT AREA MANAGER

I think this exhibition is important if you want to launch your products to the chinese market. For the future we are
considering to come again.



TOTO

TOTO came to this exhibition to express our concept, which is technology for the environment. We use our
technology on thetiles. Thisis our product.
TOTO

GUSTAVO SAENZ GURUTZEALDE

The exhibition is a good opportunity for us. Because we have met top-level customers in chinese market. | believe
thisis avery good exhibition to display our products.
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Peter Brauer Deputy President



Tomasz Tyminsky, Export Mangaer Asia Pacific, Raumplus I nternational GmbH

I’m very impressed about the exhibition. The show is very good. We have many visitors talks. Also very impressed
by the number of the visitors. It is very good for chinese market.

ARF ABDUL RAHAMN FARAIDOONI

It is my first time coming to Shanghai. Thisfair gave an impression. The exhibiton is good and | hope it al the best.

CETEC OLIVIER RENOUD-LIAS
What isintereting in this kind of exhibition is you have everything. It's like one stop shopping, so you have ceramics,

fabrics, hotel designers, furniture, that is the good part of. It makes people meet together and complementary people
can meet together.

SOHO
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Living Pod
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