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PART I EXPO DECO Briefs and Features
EXPO DECO Basic information

Name: 2009 EXPO DECO
Date: March 29 - April 1, 2010
Venue: Hall W3, Shanghai New International Expo Centre

Exhibitors: 65
Exhibition Space: 11,500 sqm
Visitors: 17,243

Theme: Green Archi New Design

Objective: Though displayed top-branding products, which involved ceramic and sanitary ware, building&
decoration materials, bathroom and flooring, W3 EXPO DECO is an absolutely unique show that launches the
ceramic and sanitary ware fashion in China and represents the global brand new building materials’ trend around
the world. It is intended to build up extraordinary sensory feeling and reflect special design concept in today’s
industry. This year, the show was attended by professional designers, real estate developers, hotel representatives
and purchasers, building suppliers to share the best moment. In addition, onsite events such as China International
Building and Interior Design Festival brought out three major topics of W3, which were respectively named as
CREATION, ELEGANT&LUXURY, and INNOVATIONS.

Concurrently with:

Expo Build China 2010

Ceramics, Tile & Sanitary Ware China 2010

Hotelex Shanghai 2010

Expo Light 2010

China Clean Expo 2010

Home Fashion & Design 2010

China International Building and Interior Design Festival 2010

Organized by:

Shanghai Expobuild International Exhibition Co., Ltd
BolognaFiere S.P.A

China Building Ceramics & Sanitary Ware Association
Architectural Society of China

Interior Design Magazine

Shanghai UBM Sinoexpo International Exhibition Co., Ltd
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EXPO DECO Briefs

W3 EXPO DECO ended on April 1 at Shanghai New International Expo Centre. It was concurrently with Expo
Build China 2010, Hotelex Shanghai 2010 and China Clean Expo 2010, including China International Building

and Interior Design Festival.

W3 EXPO DECO 2010 kept the “closed-door” rule and “the person who holds the VIP card” can get into the W3
to attend all the shows and onsite events. Basically, all the VIPs were famous overseas and local designers, hotels,
real estates, building and decoration enterprises, suppliers, etc. Meanwhile, thousands of overseas designers
during that period had face-to-face meetings with visitors, such as theme forum, industry dialogue, purchasing

match meeting, special awards and ceremony.

@ Facing to the global economic crisis, outstanding enterprises with top branding products

Most top design products on Expo Deco 2010 involved ceramic and sanitary ware, building & decoration
materials, bathroom and flooring, from famous brands such as ART CODE, ART CERAM, ATLAS CONCORDE,
AZULEV, DC2, DEL CONCA, DUNE, DURAVIT, FSB, GAMBARELLI, GARDENIA ZAZZERI, GIRA,
GROHE, HANSGROHE, IMPRONTA ITALGRANITI, ROCA, SWAROVSKI, UNDEFASA,
VILLEROY &BOCH

@® Forum and Awards

As the event of the year for architecture design, China International Building and Interior Design Festival takes
place with Expo Build China since 2006. The festival gathers innovative exhibits and latest design of ceramics,
sanitary ware, furniture and decoration materials. Themed “GreenArchi, NewDesign”, the festival serves as a
platform for international designers to exchange ideas. This year’s festival includes forums on real estate, building
design, hotel projects and display areas of Red Dot & iF award-winning products and The W3 World Design
Awards of Sanitary Ware. Besides, the 1st edition of The W3 World Design Awards of Sanitary Ware and Golden

Bund Award added more excitment to the festival.
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PART II EXPO DECO Visitors’ Analysis

Professional visitor’s data

To maintain the quality and quantity of the trade visitors in W3 EXPO DECO as well as the close contact between
exhibitors, potential buyers and cooperated business partners, it still follows “closed-door, by VIP card only”
although organizers worry about the potential decreasing visitors due to the rain. But the result is optimized
reflection that every exhibition day, huge numbers of visitors from different countries and areas come to the show.

In these 4 days, 17,243 professional visitors are recorded onsite for experiencing the EXPO DECO 2010.

Other database analysis

@® Geographic Analysis

Visitor analysis by geographic origin from March 29 to April 1, 2010. (Hall W1-W5)
NO. PROVINCE DAY1 | DAY2 | DAY3 | DAY4 | TOTAL

1 Beijing 778 734 353 33 1898
2 Shanghai 3656 4345 3101 1107 12209
3 Tianjin 163 64 19 0 246
4 Chongging 4 12 5 2 23
5 Tibet 1 1 0 0 2
6 Hebei 66 25 6 3 100
7 Shanxi 41 42 12 1 96
8 Liaoning 21 13 9 0 43
9 Jilin 87 15 5 0 107
10 Heilongjiang 28 31 12 7 78
11 Jiangsu 740 1011 704 444 2899
12 Zhejiang 1376 1211 641 15 3243
13 Anhui 133 75 37 0 245
14 Fujian 619 154 62 41 876
15 Jiangxi 127 59 11 13 210
16 Shandong 324 231 27 48 630
17 Henan 439 10 29 4 482
18 Hubei 106 81 55 0 242
19 Hunan 147 38 251 6 442
20 Guangdong 372 543 387 9 1311
21 Hainan 23 9 0 0 32
22 Sichuan 18 44 6 2 70
23 Guizhou 24 17 6 7 54
24 Yunnan 11 11 7 1 30
25 Shaanxi 8 41 5 0 54
26 Gansu 21 7 3 0 31
27 Qinghai 1 1 3 0 5
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28 Ningxia 9 2 0 0 11

29 Xinjiang 1 4 0 0 5

30 Inner Mongolia 12 22 1 0 35

31 Guangxi 9 19 5 4 37

32 Macao 67 65 23 7 162

33 Taiwan 53 58 25 7 143

34 Hong Kong 73 74 35 6 188

35 Other Overseas 738 553 120 22 1433

Registered Visitors 10296 9622 5965 1789 27672

@ Business and Job position Analysis

Since onsite and pre-registration visitors are from different industries, the following data reports that among all the
visitors, 38% are building and interior designers, 13% are decoration company, building materials Buyers are 25%,

hotel sectors cover 9%, 2% are media, and others occupy 3%.

B buildingand interior designers  38%
10% B Global Purchazers 25%
B Decoration company 13%
m Developer 10%
13°4 B Hotel project 0%
Others 3%
Media 2%
25%

@ Purpose of visit

According to the database collection, nearly 69% visitors come to the W3 EXPO DECO are for searching for the
industry product information and new product and design information. It illustrates that most of visitors accept the
idea of “Boutique Design, Better Life” which created by the organizer. Indeed, they intent to collect more
information which they prefer and want from their industry and witness more creative designing masterpiece

during the show time.
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PART III Exhibitor & Visitor Feedback
Exhibitors say:

It is a high quality trade show that complies with international standards. We are getting positive feedbacks from
our franchises and designers in China. We displayed our products in an organized and highly equipped

environment. We will come again next year.

Lee Geng, President
Ambio (Beijing) International Trade Co., Ltd.

This exhibition is an important network for us to introduce our company to designers and real estate developers.

William Mao, Marketing Manager of China Region
Hansgrohe Sanitary Products (Shanghai) Co., Ltd.

Our target is to meet Chinese and world wide designers and architects to show them new ideas and models of our

products. We are very happy to be here and we would like to participate again next year.

Luigi Corbelli, Export Manager
Atlas Concorde S.P.A

Impronta Ceramiche is an Italian manufacturer of ceramics. We start to explore China’s market 2 years ago. We
decided to come to this Shanghai exhibition because we believe that the Chinese market is still a growing young

market for tiles and Shanghai being the business center of China, we hope to start our distribution here.

Cesare Cioni, Export Manager
Impronta Ceramiche S.P.A

Compared to other building material shows, this show stands out in China market because it is co-organized by
Bologna Fiere, the world-famous organizers of building material shows in Italy. However, the flow of visitors in

this show is beyond our expectation. We get in touch with many potential clients and project contractors.

Wang Shunkai, General Manager
Gardenia Orchidea

We have attended this show twice. This show is a tribute to the high-end market in China and an introduction for
new brand ideas to buyers. We receive good comments from visitors and exhibitors.

Zhan Yong, General Manager

BEILJING UNI-HOME TRADING CO., LTD / Del Conca

There are many buyers from China and other countries visiting us in this show. Generally speaking, we have a
successful participation this year.
Kelvin Xia, Design Director

DC2 Shanghai Ltd.
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Visitors say:

I am working for a ceramic design company and I can find a lot of new products that comply with my demand.
Davide Mucci, Area Manager of Export Dept.
Gamma Due (Italy)

I am a magazine editor. I come here to report back to my readers about the building material industries. There are
a lot of innovations. It is a very good show.

John Chilson, Editor in Chief

BUILDERNews

I am an interior designer. I am interested in the high-end products. I found a lot of new products especially in the
designer forum. During this visit, I have widened my sight and found many new design elements. I have visited

this show for four times and I will be back again next year.
Yi Shiwei, Designer

PART IV Media Coverage

General information

Due to the new concept of “distinctive show products, closed-door events” and 2009 China International Building
and Interior Design Festival which was launched at the same period, the great attention from both domestic and
overseas’ media has been aroused. There are more than 200 media companies to report and interview W3 EXPO

DECO before the show shows on, including show date and after the show.

Advertising and news coverage for W3 EXPO DECO

47 industry magazines
37 newspapers

42 web portals

24 overseas media

6 TVs and radios

3 Outdoor and other media
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PART V 2010 China International Building and Interior Design Festival

“2010 China International Building and Interior Design Festival” was organized by Architect Society of China,
Interior Design magazine, BolognaFiere Spa, and Shanghai UBM Sinoexpo International Exhibition Co., Ltd. in
Hall W3. Themed “GreenArchi, NewDesign”, the festival talks about the relationships among green, energy
saving, building and interior design, building materials. Participants experienced the beauty of design in a green
life through forums, display areas and awards showing China’s strengths on design. The festival also delivers the
message that energy saving and eco-friendly building materials are designed to contribute to the harmony of

human life.

1. “City, Ecology, Home’’Zero-carbon in China
Time & Date: 10: 00-12: 30, March 29, 2010
Venue: Big Conference Room, Hall W3, SNIEC

After "Copenhagen Summit ", the world is seeking ways to make every industry carbon-neutral and energy-saving.
Carbon emission of building industry accounts for 1/3 of the world's total amount. While China has the biggest
building market in the world, its real estate market will face changes first. This forum invites architects, officials,
experts, designers, developers and leading companies to meet and discuss how China will become green and

carbon-neutral.

According to the figures generated from the pre-registration and onsite registration system, the attendance was
nearly achieving 272. Furthermore, 18% were from hotel and real estate, 41% were building and interior designers,

25% were made up from building and decoration companies, 8% of traders, other 8% were media.

2. 2010 Home Design (Yangtze River Delta) Summit Forum
Time & Date: 10:30-16:00, March 29, 2010
Venue: Big Conference Room, Hall W3, SNIEC

Building design, interior design and furniture design are creating more synergies. Design and innovation are
playing increasingly important roles in real estate and furniture market. Designer’s ideas are also becoming
deciding factors in every aspect of the industry.

As a key web portal for China’s housing market, Sofun.com organized this summit forum and invited hundreds of
attendees from housing industry to share their insights about how design can be integrated and how it relates to
everybody’s daily life. According to the figures generated from the pre-registration and onsite registration system,
the attendance was nearly achieving 286, among them 46% were building and interior designers, 49% were

developers and building suppliers, 5% were media and associations.
3. Green Building Section: Green Building, Global Prospetive Forum
Time & Date: 9:30-12:00, 13:00-17:00, March 30, 2010

Venue: Conference Room M6, Hall W3, SNIEC
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Building consumes huge amount of energy, particularly in China where carbon emission hits high record.
According to state statistics, 40% of the energy consumption in China’s economy comes from buildings. This
forum provides global perspectives and invites experts from USA, France, Germany, Australia and Singapore to
talk about green and energy saving topics, which are common problems the whole world is facing.

According to the onsite registration, 28.3 of the attendees came from building construction, 17.7% from interior
design, 10.6% from media, 8.8% from hotel, 8.8% from building material manufacturer, 7.1% from associations,

6.2% from research institutes and 12.4% from others.

4. Latest Interior Design Trend Release

Time & Date: 10:00-12:00, March 30, 2010
Venue: Big Conference Room, Hall W3, SNIEC

With four successful editions in the past, this space design trend release is influential in the industry. In 2010, the
trend release involved representatives from leading companies and many Chinese famous designers, talking about
the latest trend of the industry. The event won extensive media coverage.

The event attracted 242 participants, 36% of them are designers, 32% building material suppliers, 14% real estate

developers, 11% purchasers and 7% media & others.

5. The 2" China Hotel Reconstruction Form

Time & Date: 13:30-17:15, March 30, 2010
Venue: Big Conference Room, Hall W3, SNIEC

Themed “Building Green Hotel & Highlighting Reconstruction Project”, the 2nd edition of China Hotel Building
& Innovation Forum was organized by China Tourist Hotels Association, China Tourism News Office, Shanghai
International Conference Management Organization, China Building Ceramics & Sanitary Ware Association,
Zhejiang Tourist Hotels Association, Shanghai Tourism Trade Association Hotel Industry Branch, China
Association of Lighting Industry, and UBM Sinoexpo.

100 architects, hotel designer and interior design experts, 200 project managers from hotels and developers joined
the forum with suppliers, hotel managements and press.

There were 211 attendees in total, 36% were building and interior designers, 28% from hotel projects, 6% from

real estate developers, 23% from building material suppliers and 7% from media and others.

6. The W3 World Water Ware Design Awards of Sanitary Ware and Golden Bund Awards

Time & Date: 14:30-16:30, March 30, 2010
Venue: Shanghai Oriental Art Center

The W3 World Water Ware Design Awards of Sanitary Ware was organized by the China Building Ceramics &
Sanitary Ware Association, Interior Design Magazine, Shanghai Expobuild International Exhibition Co., Ltd,
ABITARE, TILE and KBB. The invited guests for attending this event is included relative industrial enterprises,

architect & interior designers and design institutions. The purpose of this event is to improve the international
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reputation of ceramics, tile and sanitary ware, spread ceramics design and culture in high level and foster branding
products that represents China.

Golden Bund Awards is complimented as the “Oscar” award of China’s interior design industry. During years of
growth, this award has helped many excellent designers stand out with their exceptional design. Almost 70

designers won 13 awards this year.

Awards of Golden Bund include:
The Best Concept Design
The Best Hotel Design

The Best Office Space

The Best Living Space

The Best Kitchen Space
The Best Business Space
The Best Material Using
The Best Color Using

The Best Decoration Design
The Best Lighting Design
The Best Concept Design
The Best Hotel Design

These two award events are special offers during the exhibition, attracting 367 participants, among them 57%
were building and interior designers, 22% were hotel and real estate developers, 15% were decoration companies

and 6% were media.

7. International Designers Forum

Time & Date: 10:00-12:00, 13:00-16:00, March 31, 2010
Venue: Big Conference Room, Hall W3, SNIEC

This edition of the forum was themed “Real Green Action”, focusing on effective ways to use natural resources
for environmental protection and sustainable development. At present, environmental protection should be
pragmatic and fit in China’s current condition of urbanization, i.e. various geographical conditions, resources,
plants, demographics and climates. Pragmatic and feasible ways of environmental protection should be based on
low cost and low energy consumption, treating nature with natural and innovative methods. An important goal is
to put building, people and nature in harmony by boosting the auto-upgrading and auto-operation of buildings.

During the forum, Chinese and overseas designers shared their thoughts on design concept. Overall, the
attendance was nearly achieving 443, including 39% were from building and interior designers, building suppliers

were 25%, hotel and real estate was 15%, 12% were traders, and other 9% were from media.

8. 3D Gallery Design Dedicate Deutsch Display Area

3D Gallery Design Dedicate Deutsch Display Area is specially presented to showcase the essence of European
design as the highlight of Expo Deco 2010. This display area shows products winning Red Dot and iF awards, be

the first time for the two awards to be presented in China. Deutsch and Austrian master pieces involves classic
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ideas, top brands, and excellent design.

Deutsch & Austrian Design Gallery incarnates ideas with real, touchable products. It is a vivid translation of
thoughts and inspirations. Together with the design festival, Deutsch & Austrian Design Gallery opens a door to
the way of innovation.

Displaying brands include: Villeroy & Boch, Grohe, Swarovski, FSB, GIRA, HANSGROHE, Hormann, Duravit,

etc.

9. Display Area of The W3 World Water Ware Design Awards & Golden Bund Award

The W3 World Water Ware Design Awards of Sanitary Ware Display Area

In Chinese culture, water carries rich and profound meanings. Excellent sanitary wares incorporate culture of
water. This event uses water as its theme and advocates good sanitary design and culture of water, building a
platform for designers to get cooperation with companies and the market and thus boosting the innovation
capacity of the industry.

As a natural resource, water itself doesn’t mean any culture. But when water is related to human culture, people
begin to know water and try to utilize and manage water. That’s where the culture of water comes from. In 2010
the organizer held the first edition of W3 World Water Ware Design Awards on the topic of “culture of water”. The
W3 represents World, Water and Ware. The W3 awards is an extension of C.O.C.A in 2009, expanding the product
range from ceramic and tiles to sanitary and water ware. Based on China International Building & Interior Design

Festival 2010, the area displays unique and special product-winning products.

Golden Bund Display Area

Each year, “Golden Bund display area” is always unique and welcomed by designers from all over the world. We
maintained multi-media model to display more original works in 2010, helped all attendance to get new idea and
create more after their visits. Golden Bund Display Area was creative, artificial, profound, functional and

personalized in this year.
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